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...from business to brands

WELCOME

ON BOARD

The case study carefully compiled in this book show how
well-targeted campaigns and creative designs launched
with right planning worked for our clients. Naturally, we
understand that need of every product or service is
different. Likewise, different media platforms are required
for achieving best results for client businesses to evolve
them into brands. Let us show you how this transformation
happened at Benchmark.




EFFECTIVE BRAND
POSITIONING
TRANSLATES INTO
HIGHER PROFITS

BRAND NAME :

AISHWARYAM
VILLE

OFFERINGS :

REAL ESTATE

AGENCY
BENCHMARK GROUP



BRIEF

We met the whole and sole decision

maker of Aishwaryam Ville, Mr. Kishore Veerani Ji
for a pre diwali campaign.

His thoughts were clear that he wants to
highlight the project’s priceless amenities.

Now our role was just to give this thought
a shape of an outstanding tagline that can
attract the target audience.




OUR ROLE AS AN

ADVERTISING
AGENCY

Internal Brief

After the meeting with Aishwaryam Ville,
The time was to move on with the internal brief
sessions with the creative team and copywriters.

Brainstorming

After the successful completion of internal brief
we called a meeting to brainstorm the thought
and give that thought a crystal clear shape.

Output

After two-three brainstorming sessions,
our creative team cracked the line that can easily
connect with the target audience group.




STRENGTH

«Premium amenities

-Premium connectivity to the city.
-Competitive rates of the bunglows.

-Easy bank finance
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OPPORTUNITES

-Highly competitive market
-Can easily target every income
budget group.

WEAKNESS
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THREAT

Location of the project
+Rising competition daily.




THE OUTPUT

We tried to make the tagline as short and crispy as it can be
and after certain brainstorming we had this line
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As responsible creators and designers, we care deeply
about how our work is seen, understood and interpreted which is
helpful for creating a brand.

We hope this presentation is helpful to you.
Do get in touch...to know more!

Q@ 404-406, 4th Floor, Raj Chambers,
Beside Mowa over bridge, Mowa, Raipur

= info@benchmarksgroup.com
@ www.benchmarksgroup.com
Q 0771-3552497 +91 81031 30039
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